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@@z‘ Disclaimer Statement

TenhF

This presentation contains "forward-looking statements” which may include
projections of future results of operations, financial condition or business

prospects based on our own information and other sources.

Our actual results of operations, financial condition or business prospects may
differ from those expressed or implied in these forward-looking statements
for a variety of reasons, including but not limited to market demand, price
fluctuations, competition, international economic conditions, supply chain
issues, exchange rate fluctuations and other risks and factors beyond our

control.

The forward-looking statements in this release reflect the current belief of
Farcent as of the date of this release. Farcent undertakes no obligation to
update these forward-looking statements for events or circumstances that

occur subsequent to such date.
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facki¢ 2019 Q1-Q3 financial result
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NT$k 3Q19 QoQ YoY 1Q~3Q19 YoY
Net Sales 748,179 -23% -8% 2,723,593 40%
COGS 436,019 -23% 4% 1,576,102 46%
GP 313,666 22% -12% 1,145,365 34%
OPEX 231,027 -16% -1% 770,512 25%
OP 82,639 -36% -32% 374,853 58%
Net Income 69,529 -33% -28% 305,680 43%
EPS 1.04 -35% -32% 4.62 39%
Number of shares 63,233,900 6%
ROE 18%

Debt Ratio 34%

Cash on hands 290,955 5%




ﬁrﬁz‘ Sustainable growth
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Group rev 3x in 6 years
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Growing bargain power Right balance
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@@c Focused on brand value creation
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OBN: Continual focus and growth
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ﬁrcéf Rising return
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Return scaling up
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@@‘ Business coverage
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@@‘ Farcent Brands
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Farcent Brands Agency Business
Air Fresheners Detergent Dehumidifiers Cookware
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]g,,cgf Air Freshener Series
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]grcgf Personal care Series
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ﬁ,@gf Dehumidifier Series
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Series
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ﬁrcé—(f Household Detergent
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@@f Natural Detergent Series
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]g,,cgf Home Cleaning Tools Series
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et Eco-friendly Series
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]g,fcgf Spin Mop Series
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ﬁrﬁf Mop Series
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@@f Competitive Advantage

Strong RD & marketing

- Market leader in 6 household categories:

Position Market
Category Share*

Dehumidifiers #1 82%
H Care
ome Air Fresheners #1 59%
Dry/Wet Mops #1 73%
Home
C|eaning Spln MOp #1 714%
Tools Dust Roller #1 31%
Bathroom  Toilet Detergents #1 36%

Detergent

SEENERBERARERN, AERBEHEERMD



@@‘ Competitive advantage

FEUF
Channel networks
. Total 2,817 SKUs
« TW & overseas stores: 22,078

Outlets

Hyper 210 2,112 23 2,345
PCS 3,293 - 64 3,357
CVS 9,875 1,783 - 11,658
GT 2,921 1,744 19 4,684
EC 23 6 5 34

Total 16,322 5 645 111 [ 22078
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faﬁ_@f Expand brand/market portfolio
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» Invest in future: prioritize capital allocation to organic
growth
» Long term growth strategy :

 Fully leverage branding and channel networks
« Focusing products: LPF, personal care, cleaning
« Focusing market: TW, CN, THAIL, MY

« Dealership: create cross channel and brand synergies

“PRT
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@@f CSR —involve in product design
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Decomposable
ingredients over



ﬁrc%f CSR - involve in supply chain

411,}

Recycled material in existing
packaging: 2019 T 5%

REGYGLED PACKAGE




@@‘ CSR - Farcent Foundation
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Helping disadvantaged students:
2016~2018 donation: NT$7,810,950
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@@‘ CSR - Farcent Foundation

TenhF

Host hometown arts and .
humanities education activities




@@‘ CSR - Farcent Foundation
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Thank you



